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		Industry Influencers: How Being Relatable Can Help Build Your Brand
	

	
	
	
		
A Social-Heavy Approach
Edwards primarily focuses her video marketing efforts on social media, mostly utilizing YouTube.




“YouTube has been and continues to be a huge platform for our videos,” she says, adding that video also plays a role in her team’s email drip campaigns and blasts. In addition, Edwards also posts videos on Instagram, using the Stories function to highlight shorter clips.




“We find that YouTube and Instagram Stories create the most engagement and conversation with video,” says Edwards.
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Video even makes an appearance in the team’s advertising, she says.




“We have found that short videos for Facebook ads create more engagement compared to a photo ad.”




Making the Content Relatable
Edwards’ Q&A videos tend to be a lot more relaxed than a typical marketing video, often conversational in style as she films from her parked car. She speaks directly to the camera, making a viewer feel like they are receiving personalized advice.




Her property tour videos are more whimsical, adding more of a human touch by showcasing her own family or how someone could truly benefit from a property. She also emphasizes the luxury aspect by using drone footage that highlights expansive lots and brightly-colored foliage.




Video Creates Awareness
According to Edwards, video is the best format for capturing consumers’ attention, especially in the luxury field. She has found great success in marketing her listings using video. Sell my home ASAP




“It is often hard to exactly track the results, but we can directly link sales of luxury homes to buyers,” who she says would not have purchased the home had they not seen a property video.




“It has happened multiple times. We also know that it allows us a platform to show clients who we are and what we do, and share our knowledge and expertise,” she says. “Video has truly shaped our business and success.”




Jumping Into Video
Edwards recommends that agents come up with a strategy for their video marketing initiatives, and this includes doing a lot of preliminary research.




“Be strategic in what you take video of and educate yourself with the new trends in video. If you are going to be in the video, don’t be stiff and scripted—be yourself!” says Edwards. “Think about the main points you want to deliver and go for it. For property videos, we say leave it to the experts! We hire a videographer for those because it is too time-consuming and would not be nearly as good if we were to try and shoot and edit the video ourselves. And be consistent!”
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There’s one vital piece of this structure I like to focus on: an exceptional marketing plan. To achieve longevity and success in your real estate career, you’ll need to develop a strategy that establishes you as the go-to real estate pro your relationships want to include on their buying or selling journey. Here are four essential qualities to keep in mind as you craft your marketing plan:




Defined Target Audience
In real estate, your audience comprises more than just potential buyers and sellers. You’re marketing your service and skills to all of the productive relationships in your database. Get familiar with current buyer and seller profiles so you can address their needs in your marketing. For the folks who aren’t looking to buy or sell right now, communicate your knowledge of the real estate market and become their resource for any questions. When they’re ready for a move, you’ll be the first they call.




High-Quality Content
Today’s consumers are educated, sophisticated and immune to the old-fashioned sales pitch. Shy away from producing “salesy” content and, instead, focus on high-quality pieces that add value to the consumer. These items of value should be informative, fun and practical. Using a monthly marketing strategy to send your relationships something they can use and appreciate will position you as a competent and skilled agent, making them want to do business with you.
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Optimal Distribution Plan
Once you’ve developed your content, make sure you’re finding ways to share it with your contacts. Create a distribution plan that includes all of the ways in which you’ll reach your audience. Mail out items of value to your relationships. Join networking groups to meet new relationships with whom you may share content. Start a blog or social media page where you post valuable information about your market. Don’t keep your real estate career a secret. If you’re producing exceptional content, the public will want to know about it.




Analysis of Results
After doing all of this work, you’ll need to create reporting systems to check your results. Actively track your marketing activities in a real estate customer relationship management (CRM) system, then ask yourself a few questions: How many referrals did you receive from your last mailing? Did the Facebook post with your latest blog link get more comments than the one with your latest listing? Am I focusing on the right contacts? Collect this data, then analyze it to see what adjustments you can make to improve.




A strong marketing strategy sets you apart in a crowded industry and helps you outlast your competition. Start developing yours today.




Home buyers in Cutler Bay, so if you need to sell we’ll buy any house just click the link above.
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How To Build Your Real Estate Brand – 7 Secrets

https://www.youtube.com/watch?v=Vn7XsIf3mBk
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